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Unit Abstract 
Factual production encompasses a wide range of media activity in all sectors of the industry.  
Generally speaking, it would be understood to refer to news production for the press and 
broadcasting, but it would also include a spectrum of activities from documentary production to 
reviewing. For some it would include ‘reality TV’ though others would put most of that on the 
other side of the boundary between factual and entertainment programming. However, here, as in 
so many other areas of media production, it is not always possible to draw clear distinctions. 
 
Project/Assignment Brief: 
For this project you will be working individually. You are required to brainstorm and plan a factual 
media production project including; The title and content of the project is to be debated and 
decided upon in class. All planning documentation should be kept and handed in with this project. 
You are required to address each of the bold italics headings listed against learning outcomes at 
the end of this brief and should try to address at the least a few of the elements that are listed 
after each heading. You will assemble your plans into a project pitch/discussion to be presented 
to the class in the week of 23/11/09. Having planed your production you will then be required to 
execute your plan and produce a draft production for peer review in January and then use 
feedback from peer review to produce/edit the finished factual media production.  
 
There are four learning outcomes to this assignment; 
1 Understand conventions of factual media production   
2 Be able to develop and research an idea for a factual media product   
3 Be able to produce a factual media product following appropriate conventions  
4 Be able to review own factual media production work. 
 

 
1st Diploma  (Spring term revision)    
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Tasks:  Undertake the following Task to meet the requirements of the Learning Outcome and 
Assessment Criteria for this assignment. 
Task 1; 
Select a piece of factual media production of your own choice and write a 500word (Min) 
deconstruction of the tools, techniques, processes and conventions used in to create the piece. 
 
Task 2; 
Develop and research an idea for a factual media product and put together a pitch of your plan to 
present to your peers in class – use multimedia tools to enhance your presentation. You will need 
to collect feedback from your peers after your pitch/presentation in order to improve you 
project (note that feedback stands as primary research!) 
 
Task 3; 
Execute your agreed plan for your factual media production. Make sure that you follow 
appropriate conventions and conduct all activities professionally. Present a draft production for 
peer review in class and then use feedback to complete the production for final submission. 
 
Task 4; 
Write a 500 word (minimum) review of your own factual media production work taking into account 
conventions and your improvements made as a result of self and peer group evaluation. 
UNIT 4 Video Production - GRADING CRITERIA 
PASS MERIT DISTINCTION EVIDENCE 
P1 describe 
conventions of 
factual media 
production 
 
 
 

M1 discuss 
conventions of 
factual media 
production using 
appropriate 
illustrative 
examples 

D1 critically 
discuss 
conventions of 
factual media 
production 
 
 

500 word deconstruction with a copy 
of your chosen piece of factual media 
production (Due 19/10/09) 
 

P2 describe an 
idea and 
research for a 
factual media 
production 

M2 present a 
developed idea 
and research for 
a factual media 
production 

Planning and pitch documentation WC 
23/11/09 

P3 produce a 
factual media 
product 
 
 
 
 
 

M3 create a 
factual media 
product which 
demonstrates 
competent 
technical and 
aesthetic 
qualities 

 
 
 
 
D2 achieve 
intentions through 
the application of 
high-level skills 
and creativity 
 
 
 
 

Factual media product  
1st Draft WC 22/02/10 
Finished factual media production 
work for final submission. 08/03/10 

P4 describe own 
the factual 
production work. 
 

M4 discuss own 
factual 
production work. 
 

D3 explain own 
factual production 
work using 
correct 
terminology. 

500 word (minimum) review of your 
own factual media production work 
08/03/10 
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Unit content 
 
1 Understand conventions of factual media production 
Products: eg television or radio documentary, television or radio feature, television or radio 
news report, fact-based website, newspaper article, magazine article 
Conventions: structure of selected product; interviews; images (TV, websites and print); 
camerawork (TV); linking narration (TV and radio); layout (websites and print); language; 
style of addressing audience 
 
2 Be able to develop and research an idea for a factual media product 
Products: eg television or radio documentary, television or radio feature, television or radio 
news report, fact-based website, newspaper article, magazine article 
Develop: ideas generation; brainstorming; discussion; experimentation (appropriate to 
media format being worked in) 
Audience: target audience; placement eg channel, programme slot, publication, linked 
websites 
Research: audience; content; background; facts and figures; people; places; legal and 
ethical considerations 
 
3 Be able to produce a factual media product following appropriate conventions 
Conventions: structure of selected product; use of narrative; linking narration; interviews; 
images; style of addressing audience; technical conventions eg camerawork, layout, 
language 
Pre-production: as appropriate to medium – eg treatments, storyboards, scripts, location 
hunts, personnel lists, selection of equipment, booking of interviewees, rough sketches of 
layouts, scheduling, planning of photo shoots, planning questions 
Production: as appropriate to medium – eg filming, audio recording, carrying out 
interviews, writing-up, DTP, website design, draft printouts 
Post-production: as appropriate to medium – eg editing sound, vision and copy, proof 
reading, checking links, uploading websites, printing final copies, writing to 
CD/DVD/VHS/cassette 
 
4 Be able to review own factual media production work 
Finished product: compared with original idea; appropriateness to audience; technical 
qualities; aesthetic qualities; content; style 
Production process: pre-production eg research, planning; production eg time management, 
project management, technical competencies, creative ability, own work, teamwork; postproduction 
eg time management, project management, technical competencies, creative 
ability, own work, teamwork 
Sources of information: self-evaluation; documentation eg notes, minutes of meetings, 
scripts, rough work, schedules, production logs; comments from others eg audience, peers, 
tutors 


