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Unit Abstract 
Research is fundamental to all aspects of media production and is the essential starting point to 
productions of any scale. It can be used to determine the financial viability of a future 
production, to gather a range of information relevant to the content of the production, or to 
assist with the planning of technical and logistical requirements.   
 
There are also media companies, which conduct extensive research using a range of sophisticated 
methods to gather data about audience consumption of media products and services. This has 
become increasingly necessary in the highly mixed and competitive environment of the media 
industries.  
 
Project/Assignment Brief: 
For this project you will be working in groups. You are required to research and report on your 
chosen subject/s of investigating in the form of a video production of between 5 and 15 minutes 
long. You may make a longer production if required but it must no be any longer than 30 minutes.  
 
This is a large project with a long final deadline and two units included. Therefore a continued 
focus and careful project management skills will be required in order to complete the work on 
time and to an appropriate standard. You will be required to present a pitch for your group 
project and this will require you to present results of research undertaken by each group member 
and to detail a significant plan for the project production and management – you may use video 
audio and other multimedia tools to enhance your group presentation. It is important to note that 
each member of the group has to present evidence to demonstrate that they have met each of 
the learning outcomes and assessment criteria for this assignment brief – it is not sufficient to 
rest on other group members work. You are recommended to keep and collate all planning and 
project management paperwork for submission as evidence with your project. 
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Your peer groups should edit the project as a draft for critical review early in the new year. 
Having received feedback from the peer reviews the project teams will then revise the 
production taking into account the feedback and will prepare a finished product that is presented 
on DVD for submission by the final deadline date. Whilst undertaking this project you must 
provide evidence to address the learning outcomes and bold italic elements listed below. A full list 
of elements that could be included to meet these requirements has been attached to this brief as 
an appendix, please see your tutor for further clarification of these requirement if required. 
 
There is six learning outcomes to this assignment; 
1.1 Understand the purposes of research in the media industries  
1.2 Be able to apply a range of research methods and techniques  
1.3 Be able to present results of research.  
3.1 Be able to originate and research ideas for a media product  
3.2 Be able to pitch a proposal for a media product  
3.3 Be able to manage the production process to create a media product. 
 
 
Tasks:  Undertake the following Task to meet the requirements of the Learning Outcome and 
Assessment Criteria for this assignment. The learning numbered learning outcomes and bold italic 
lists of evidence items you must include are in column two of this table. See the unit contents list, 
which is available in the unit descriptor and are attached to the end of this brief as an appendix 
for more details of possible examples of evidence. 
Task 1; 
Research and plan a significant video 
production project which is serious sensible 
and will impart details of your research and 
investigation into a subject of your groups 
choice – it is suggested that each group 
member is given responsibility for a 
particular line of enquiry with regard to the 
research – each group member will need to 
hand in documentation with their personal 
final submission that details the research 
they have contributed to the project – it is 
not sufficient for each group member to 
hand in the same research. 

1.1 Understand the purposes of research in the 
media industries   
Market research:  
Production research:  
1.2 Be able to apply a range of research methods 
and techniques  
Resource procedures:  
Types of research:  
Primary sources:  
Secondary sources:  
Consumer categorisation:  
Interpreting results:  

Task 2; 
Assemble your ideas and elements of your 
initial research into a project proposal/pitch 
utilizing multimedia tools to enhance the 
presentation that will be pitched to your peer 
groups in class towards the end of November. 
The length of your pitch/presentation is not 
fixed but should be long enough to impart full 
details of your research and production. Each 
member of your group must contribute to the 
presentation detailing their contribution to 
the research elements individually. 

1.3 Be able to present results of research  
Techniques: Content:  
Quotation and reference:  
Copyright:  
3.1 Be able to originate and research ideas for a 
media product  
Ideas: 
Audience research: 
Content research: 
Constraints: 
Contingency: 
3.2  Be able to pitch a proposal for a media 
product  
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Proposal: 
Pitch: style; 
3.3 Be able to manage the production process to 
create a media product  
Planning: 
Production management: 
Product: 

Task 3 
Prepare a first draft of video production for 
peer review early in the new year. 

3.3 Be able to manage the production process to 
create a media product  
Planning: 
Production management: 
Product: 

Task 4 
Collect and review feedback about your video 
production from other peer groups within 
your class – you will then need to write an 
action plan of how to improve your 
production. You will need to collect one 
feedback sheet from every person present at 
the presentation. 

1.2 Be able to apply a range of research methods 
and techniques  
Resource procedures:  
Types of research:  
Primary sources:  
Secondary sources:  
Consumer categorisation:  
Interpreting results:  
3.3 Be able to manage the production process to 
create a media product  
Planning: 
Production management: 
Product: 

Task 5 
Revisit your video production to make it as 
professional as possible by making all 
amendments and additions, which have arisen 
as suggestions coming out of peer reviews. 

3.3 Be able to manage the production process to 
create a media product  
Planning: 
Production management: 
Product: 

Task 6 
Export the video production to DVD and 
submit it with all planning and production 
management paperwork that you have 
accumulated and generated to meet 
assessment criteria. 

3.3 Be able to manage the production process to 
create a media product  
Planning: 
Production management: 
Product: 
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UNIT’s 1. Research Techniques for the Media Industries 
             3. Production Management Project 
 
GRADING CRITERIA 
PASS MERIT DISTINCTION EVIDENCE 
Unit 1 
P1 describe purposes 
of research in the 
media industries 
expressing ideas with 
sufficient clarity to 
communicate them 
and with some 
appropriate use of 
subject terminology 
 
 

M1 explain purposes 
of research in the 
media industries with 
well-chosen examples 
expressing ideas with 
clarity and with 
generally appropriate 
use of subject 
terminology 
 
 

D1 fully explain 
purposes of research in 
the media industries 
with supporting 
arguments and 
elucidated examples 
expressing ideas 
fluently and using 
subject terminology 
correctly 
 

Evidence for the criteria 
to the left may be 
present in any of the 
following; 
1.Videoed 
Pitch/Presentation & 
associated materials   
2. Final Video  
3. Production research 
portfolio. 

 
P2 apply research 
methods and 
techniques with some 
assistance 
 
 
 
 

 
M2 apply research 
methods and 
techniques 
competently with 
only occasional 
assistance 
 
 
 

 
D2 apply research 
methods and 
techniques to near-
professional standards 
working independently 
to professional 
expectations  
 

Evidence for the criteria 
to the left may be 
present in any of the 
following; 
1.Videoed 
Pitch/Presentation & 
associated materials   
2. Final Video  
3. Production research 
portfolio. 

P3 present results, 
expressing ideas with 
sufficient clarity to 
communicate them 
and with some 
appropriate use of 
subject terminology. 
 

M3 present results 
competently, 
expressing ideas with 
clarity and with 
generally appropriate 
use of subject 
terminology.  
 

D3 present results to 
near-professional 
standards, expressing 
ideas fluently and using 
subject terminology 
correctly. 
 
 

Evidence for the criteria 
to the left may be 
present in any of the 
following; 
1.Videoed 
Pitch/Presentation & 
associated materials   
2. Final Video  
3. Production research 
portfolio. 

Unit 3 
P1 originate and 
research ideas for a 
media product 
working within 
appropriate 
conventions 
 
 

M1 originate and 
research ideas for a 
media product 
competently showing 
some imagination 
 
 

D1 originate and 
research ideas for a 
media product to a 
quality that reflects 
near professional 
standards showing 
creativity and flair 

Evidence for the criteria 
to the left may be 
present in any of the 
following; 
1.Videoed 
Pitch/Presentation & 
associated materials   
2. Final Video  
3. Production research 
portfolio. 
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P2 pitch a proposal 
for a media product 
expressing ideas with 
sufficient clarity to 
communicate them 
and with some 
appropriate use of 
subject terminology 

 
M2 pitch a proposal 
for a media product 
effectively expressing 
ideas with clarity and 
with generally 
appropriate use of 
subject terminology 
 

 
D2 pitch a proposal for 
a media product to a 
near-professional 
standard expressing 
ideas fluently and using 
subject terminology 
correctly 
 

Evidence for the criteria 
to the left may be 
present in any of the 
following; 
1.Videoed 
Pitch/Presentation & 
associated materials  

 
P3 carry out a 
management role in 
the production of a 
media product with 
some assistance 
 
 
 
 

 
M3 carry out a 
management role in 
the production of a 
media product 
competently with 
only occasional 
assistance 
 
 
 

 
D3 carry out a 
management role in 
the production of a 
media product to near 
professional 
Standards working 
independently to 
professional 
expectations 

Evidence for the criteria 
to the left may be 
present in any of the 
following; 
1.Videoed 
Pitch/Presentation & 
associated materials   
2. Final Video  
3. Production research 
portfolio. 

 
P4 create a media 
product working 
within appropriate 
conventions and with 
some assistance. 
 

 
M4 create a media 
product to a good 
technical standard 
showing some 
imagination and with 
only occasional 
assistance. 
 

 
D4 create a media 
product to near 
professional standards 
showing creativity and 
flair and working 
independently to 
professional 
expectations. 

Evidence for the criteria 
to the left may be 
present in any of the 
following; 
1.Videoed 
Pitch/Presentation & 
associated materials   
2. Final Video  
3. Production research 
portfolio. 

 
 


